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¢ ‘i"siiite  Straw poll: what is social media?
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Actuaries We c!re living in the digital age: social
Institute media has become a powerful force

‘ ﬁ & eMarketer

FINANCIAL TIMES

USATODAY




& Actuaries Australia is a quick adapter of technology
A'"St't“te and we've embraced social media

G-20 Social media and Internet adoption rates

EXHIBIT 2 | Developing Markets Are Going “Straight to Social”
Users Are Adopting Social Networking Quickly as They Come Online
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Sources: Economist Intelligence Unit; comScore; Google; Trendstream; eMarketer; local telco reports; BCG analysis.
Mote: Data reflact 2011 figures; whera unavailable, 20100 figures were used; Saudi Arabia not included.

Source: The Internet Economy in the G-20: The $4.2 Trillion Growth Opportunity, The Boston Consulting Group, March 2012



& Actuaries Communlcatlon is !ncreaslngly taking
Alnstltute place via social networking

Use of social networks for communications nearly doubled from 2008 to
2011, while use of landline phones and instant messaging fell

Communication portfolio, 2008—111
% average minutes of use per day, 2008 index

100%= 100 101 105 102
E-mail 28 27 25 27
T T2 T g
Messaging 14 123 —
Fixed voice nf” -
-
22 B
Mobile voice Py © e
S
Social networking
2008 09 10 11

1 Q: You mentioned several activities you do daily or almost daily. How muech time do you spend doing these activities?
MOTE: Mumbers may not sum due to rounding.

SOURCE: fConsumer swrvey 2008-11

Source: The social economy: Unlocking value and productivity through social technologies, McKinsey Global Institute



Actuaries  why bother with social media?

From a marketing perspective... For Young Actuaries...
. Increases brand awareness — go viral in ’ Promote
the right way e Tell people who you are and what

. Broadens reach —it’s another touch you're about

point/comms and marketing channel . Position
. Drives sales, reinforce our brand and e Start relationships with industry
service offerings associations, organisations, other
. Drives SEO professionals bodies

e Instigate industry discussion by sharing
your thoughts on topical, professional
issues

. Professional conversations are
happening in social media

e Demonstrate what you're interested in,
what motivates you, what you’re an
expert at

People

e Connect with other professionals in
your field

e Build and develop relationships



\ Actuaries Case studies of professionals using
Institute social media to their advantage

Abhishek Mittal 15

Senior Consultant at Towers Watson, with South East Asia
& South Asia expertise

Singapore | Management Consulting

Rick Crauwels 1=t

Senior Pensions Lawyer at Towers Watson Legal
Consulting & Governance
Eindhoven Area, MNetherlands | Legal Semices

Stephen Huppert 1at
Partner at Deloitte Actuaries & Consultants
Melbourne Area, Australia | Financial Senvices

Current Deloitte Australia
Previous Ernzt & Young, Askit Consulting, BT Financial Groaup
Education Monash University

[ =+
- Send a message Ccnnsﬁggnq
i C

m au linkedin. comfin/stephenhuppert M Contact Info
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MUMBLR

Mumbling on Management, Human Resources, Employee Engagement & The Ideal Enterprise

WIEHR Examiner I
preamcts
ABOUT  LINKE! 'S FEED  SUBSCRIBE BY EMAIL  CONTACT ME
TOp 92500
TR Examiner I
MAY 27 2013 pets SINGAPORE
I CDMMENT We Truly Overworked” Using & simple
BUSINESS, EMPIOYEE @ d draws some conclusions
RESO Tweets
Following ! .
Foliowers
Favorites
Lists
s reinace Binsger
Tweet to Abhishek Mittal Confirmation
o ' Best of the beat
Photos and videos s ; Allto W Follow
i X N o Tweets tt*itp

Abhishek Mittal| .
PR that | kick ass

i Abhishek Mittal imbl r
'l_“ Providing role clarity to team members bit Iy/S8Xx4Z #management
[ nd

Actuaries Abhishek Mittal: management consultant who has
Alnstitute won awards for professional social media usage

Observations, tips

Initially you’re going to have teething problems
such as building up your network, building trust
and engaging people. It’s not as if millions of
people are there just waiting to find you. It
happens on any network and in real life

You need to spend time on it

Good way to keep track of what competitors are
doing, they’re all on there

You can expand your network. There’s a big
community out there you can connect with that
takes you outside your physical network — you
have a much wider reach

Fastest way to get up to speed on what’s going on
in your field

“Surprises me that not a whole lot of us are there (on social), we’re in the knowledge

business — this is a great way of sharing knowledge”




Institute

Tweets
Following

Followers
Favorites

Lists < B . aUWe ’
ol Senior consultant-Towers-Wi n-LegalConsulting & Govemance.
Pension Law, Governance, Compliance, M&A. Lion, Vriend van
Cobbenhagen
ickcrauwels NL - nLlinkedin.comv/in/rickcrauwels

Tweet to Rick Crauwels

Photos and videos ‘_‘!502 585 348 - A~ W Follow

=

Tweets

—— , Towers Watson NL onNL
Towers Watson en de #TowersWatson Academy zijn trotse
contentpartners van The #ExecutiveApp!

Rick Crauwels auwe
| Kabinet wil meer risico's nemen met pensioenen

¥ rtinieuws.nl/economie/home/

D

* Dutch Authority for the Financial Markets
tweeted on a regulatory issue which stretched
the legal borders of their area of expertise

* Rick reacted to a few of their posts, pointing out
this was not a great idea

* Within a day, he had an invitation to have a
discussion with them and gave them a deeper
insight in his objections against the way AFM
stretched its legal limits

Who to follow - Refresh - View all

Sportsbet.com.au & orts
ports s IR i by Stephen Koukoulas

£ Actuaries Rick Crauwels: lawyer, expert Tweeter - influencing
A Dutch pensions regulation via social media

Observations, tips

Ideal way to start a discussion on a certain
topic

Ideal way to see what people are thinking
about a topic by posting something and
seeing what reaction you get

Good way to contact and influence
politicians in the pensions field

On RO, people are more aware of his
expertise and it’s easier to build up a name
in the field through social media

Always count to ten before you click the
tweet button



Tweets >

Following

Followers m »

EdVonies Stephen Huppert
Lists @stephenhuppert roLLows vou

music fan | @StKildaFC tragic | Partner Deloitte Consulting | actuary |
@Gréen_Dot
Melbourne Australia - about.me/stephenhuppert

Tweet to Stephen Huppert

stephenhuppert

w2 e B +-
Steal Back Your Dreams with
a RaboDirect High Interest
Savings Account

i The Spdney Forning Herald

Money

Photos and videos

15 Saving Borrowing Investing Planning [EIEAZIGEN Tax Columns Tools & Guides

Self Managed Super | Retirement | Find A Managed Fund

You are here: Home » Money » Super & Funds » Article

Getting the order right

January 16, 2013 Read later

Money
Management

mm Professional Development ¥ | Money Management TV m

Money Management for iPad Super Review Super Review for iPad SMSF Essentials SMSF Essenti

Inspired retirement.

Home / Analysis /| Superannuation / Archive /

Making every cent count in retirement

4 August, 2011 Caroline Munro Ocomments

Actuaries Stephen Huppert: local actuary, social media whizz
Institute gefting business development and media opportunities

Observations, tips

* Lots of lurkers, clients comment face to face,
not online but at least they’re looking!

* Social media is not broadcasting, it’s social
interaction. Don’t’ forget “social”

e Don’t be scared to use it

* Be prepared to experiment, see what others
are doing, follow/unfollow on Twitter

* Has seen high ROl through Yammer in the
workplace

* Learn how to quickly delete posts in
whatever platform you’re using
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Tweets >

Following

Followers

Favorites Sonja Lee
Lists @sonjaklee

B2B marcomms head, reader, news junkie, foodie, water babe_ Into
ideas: thinking big, doing it better. Views are purely mine
Sydney, Australia

Photos and videos

]’3_?_9_ 327 - 3I]B E— Edit profile

david pilling @ davidpilling ,__‘Q
B "An ambassador is an honest gentleman paid to lie abroad for
- the good of his country” - definition spotted in Ricks' book on Bob
Who to follow - Refresh - View all Dylan

Sportsbet.com.au & (sporish...

Sonja Lee
Marketing Director, Australia at Towers Watson
Sydney Area, Australia | Financial Senvices

Previous Watson Wyatt, The Boston Consulting Group, Sydney
Paralympic Organising Committee
Education University of Sydney

Edit Profile | ~ . 456

MM Contact Info

M au.linkedin.comfin/sonjakies!

My social media experience

Twitter
* Relationship building with key prospect

*  You can keep up to date with what your
prospects are doing (and they are often
flattered by that!)

* Lots of super industry follows

*  Powerful tool for industry conferences,
very easy way to build your brand, meet
new people with shared interest

Linked

* Several approaches on job opportunities
via LinkedIn

* Keep in touch with global colleagues, see
who’s moving where

*  Sourced some high quality candidates for
vacant position
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Aﬂ\ﬁ&'ﬁ'{ﬁees LinkedlIn is a powerful tool for recruiters (i)

LinkedIn Recruiter Advanced Search screen

i n Recruiter Projects Clipboard o Jobs Reports More

Search... =

Advanced Search
Keywords:
First Name: People: All People
Last Name: [ Applicants on Linkedin (2
Location: | Anywhere = [C] People with | without
In past year =
Job Title: O Any Activity
Current Or Past [ Messages
O] Motes
Company: [C] Tags
Current Or Past [ Reviews
[[] Resumes
Source: |[¥] Any Source i O Projects
[l College In Notes:
£ Conference =
[C] From ATS In Tags:
[E] From Email £ .
[F Job Board In Reviews:
[ Linkedin .
— L - In Projects:
Company Follows Any Company In Reminders:
Followers: [C] Towers Watson
D 1
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A‘.‘ﬁ&'{‘t‘{,itees LinkedIn is a powerful tool for recruiters (ii)

LinkedIn Recruiter Advanced Search screen

in Recruiter Projects Clipboard o Jobs Reports More
Search. .. = Q
Custom Filters: E|
Industry: Function: Any Function =
[[] Academics
School: [C] Accounting
@ Starting: [C] Administrative -
to Seniority: Any Seniority Level E
Ending: (] Manager =
ta O Owner
[C] Partner -
Degree: o
J Groups: Any Group la
. [ Linked:Energy (Energy
Field of Study: industry expertise)
[l Towers Watson -
Shawe mare. .
Sort by: | Relevance E| Tracking ID:




Actuaries |inkedin is a powerful tool for recruiters (ii

i)
LinkedIn Recruiter search results

Clipboard 7

Projects

Keyword 527 results Sort by: Rele
Actuarial AND Life Insurance Select: Al | Mone Send Message
Location )
| nrated in nr near: II‘ » I:l Danle' Lee ﬂ' 500+ li
Country: Recruitment specialist for Actuarial talent in Life Insurance, Australia
Aoratelin =] % Sydney Area, Australia | Staffing and Recruiting

) Current Senior Consultant at Darwin Rhodes
Postal Code: . .

Fast Recruitment Consultant at Darwin Rhodes

2000 HR Assistant at Financial Semvices Authority
Lookup Case Manager/Employment Workshop Facilitator at
Within: Ministry of Social Development, Work & Income Mew
PE mi FAD kmil II‘ Eealand

Education University of Canterbury
qr Advanced keyword Feywords . for the Actuarial profession. | have previously
seniced Life and General Insurance roles
.. more

'.Tl

¥ All People

™ applicants on Linkedin

Tony Thomas [3rd] & 182
Head of Operations and [T at ClearView Wealth Limited

™ People with | without

Inl_pﬂswem N Sydney Area, Australia | Financial Senices

r ;?S'Zztg;t; Current Hegd Df Dperatmns and IT at .Clear‘u’iew Wealth Limited
Fast Chief Financial Officer at Calliden Insurance

™ Notes Business Transition Manager at TOWER Australia

™ Tags Chief Information Officer at TOWER Australia

M Reviews Chief Operating Officer at

" Resumes - mers

Eduratinn | Invareitve nf blaw Fnnland




With a premium account, | can also

‘.‘.‘i&'ﬁ'{.‘t%s do helpful searches (i)

LinkedIn Premium search

Johs ' Advanced People Search

Keywords Relationship Groups

actuary 1st Connections [ Alumni and Friends ofthe University of Swd...  *

2nd Connections [ B2B Social Media Lead Generation |E|

First Name Group Memhbers [ BtoB Marketing Bl
3rd + Evervone Else [ BtoB Online

[ Marketing Directar Suppart Group ¥

Last Name Location
Ll Years of Expetience

Current Company

Title Upgrade to access
Industry L Function

B

Company Past Company

[

School
School
Profile Language
: Seniority Level
Location E M Iz
; anager
Located in or near: E [ owner L
Country [ Parner
Australia [ cxo
0 v i
Paostal Code
2000 Laokup . Interested In
Within
. Compary Size
10 mi (15km) [=]

Faortune
=3 - “

. When Joined
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Profile

Advanced »

All

I People
More...

Keywords

With a premium account, | can also do

Network

|

First Name

Last Name

Title

Company

School

Location

Located in or near:

Country

Australia
Postal Code
2000

Within

50 mi (80 km)

[=]
[=]

Lookup

[=]

helpful searches (ii)

LinkedIn Premium search

Adwvanced

actuary Q

Jobs
333 results for actuary

1st Connections *  2nd Connections *  Group Members x Reset

JiaYiTan 1=
Capital and Valuation Actuary at MLC

b 3 shared connections - Similar - & 192

Mark Robinson  2ns
Management Reporting Actuary at Munich Re Connect

¥ 5 shared connections - Similar

Theresa Shiels ' 2ns
Senior Actuary - Pricing Retail Risk at Suncorp Connect

. » 1 shared connection - Similar

Harvey Chamberlain 2n:
Appointed Actuary at Suncorp Connect

¥ 3 shared connections - Similar

Andrew Lau 2

Capital Actuary (Contractor) at AMP Connect

¥ 2 shared connections - Similar

Melinda Howes 1=
CEO of Actuaries Institute

b 44 shared connections - Similar - & 500+
Actuary at ALEA Actuarial Consulting

Weyland Oun  2ns
Corporate Actuary at Hannover Life Re Australasia Connect

¥ 3 shared connections - Similar

Wesley Chan 2

Senior Pricing Actuary at Swiss Re

Connect

¥ 5 shared connections - Similar

Premium Solutions

Save search

Are You A
Director?

Apply to the Worldwide
Who's Who network for
Successful Women.

Apply now to appear in
The Australian
Directory of Who's
Who. It's Freel

Women's
Executive
Network

Start-Up
m Business

Funding
Access to 10,000
Sophisticated
Investors, Proven
Capital Raising
Programs

Upgr

e
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Vision/
mission

Actuaries
Institute

Decide which accounts are for what, how you want to
position yourself and how you’re going to demonstrate it
Be open to new ideas and ways of doing things - is there
first mover advantage on Twitter?

Be consistent in social media channels: use the same
name, professional head shot of yourself

Be sensible — ask yourself whether you would be happy to
see that in print and attributed to you
Follow those that you're interested in and know

Be genuine, honest

Share interesting professional things: Interesting journal
articles, thought pieces, Industry conferences, Relevant
videos and pictures

Use hash tags when relevant, it’s a good way to pick up
followers: use key words on LinkedIn

Keep your accounts up to date, otherwise don’t bother!
Tweet one to three times a day is good

Pilot things

Use LinkedIn functionality — like, share, comment

Use something like Hootsuite or Buffer to track your click
throughs and where they’re coming from

My adyvice to young actuaries is to think about
social mediaq, be strategic

Ignore social media, you don’t want to be left
behind

Think of it in purely negative terms or act like an arch
conservative

Use dodgy, grainy or distant pictures of yourself

Do professional social media while drinking (you
might regret it the morning after)

Link to people you don’t know or can’t trust on
LinkedIn

Pretend to me something that you’re not

Post overly personal things on professional accounts
and vice versa

Over tweet or post things to LinkedIn , you might
annoy people who will then unfollow you

Everything you say and do (or not) reflects on you




A

Actuaries
Institute

Conclusions

* People are connecting and communicating through social
media — a potentially highly influential and powerful
channel if harnessed in the right way

* Professionals can and do use social media effectively to
promote themselves and their organisations

* Recruiters and managers are increasingly using LinkedIn to
source candidates locally and globally

How are you going to harness the power of social media?
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Questions?
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Connect with me

@sonjaklee
http://au.linkedin.com/in/sonjaklee
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