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Purpose of your paper: To explore the role that actuaries play in the conversion of big data into 

powerful predictive capabilities with meaningful insights and opportunity for genuine business 

improvement. 

 

Synopsis:  

 By increasing the available inputs and reducing the reliance on gut feel and assumptions, 

businesses are able to maximize the probability of success 

 Data, or specifically ‘big data’, is one of the key areas of growth when it comes to 

understanding your competitive landscape 

 How quickly you are able to identify an opportunity or threat – and action it - will often be a 

defining factor in your chance of success 

 But what to do with this data? Collecting and storing data is just the first step, how it is then 

used is the difference between having access to simple summaries stating what has 

happened vs using it to extrapolate future possibilities. This is where actuaries come in -  

actuarial modeling can transform data into something that has powerful predictive 

capabilities with seemingly unlimited applications to business situations. 

 We have already seen actuaries take a role in helping wider fields industries capitalize on 

these opportunities. To varying degrees more traditional areas are transforming the way in 

which business is done: 

o Banking and trading 

o General insurance 

o Life Insurance, Wealth and Superannuation 

 The next industry that is set to embrace the challenge is…?  
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TAPPING INTO THE DATA REVOLUTION TO KNOW YOUR CUSTOMERS 
Gideon Ratner 

 

Key words: Customer strategy, big data, behavioral profiling, customer research  

 

Purpose of your paper: Big Data and customer analytics presents businesses new opportunities to 

improve decision making and business performance. This presentation explores how businesses 

across a range of industries can harness these opportunities, and explores the roles actuaries can 

play in this revolution. 

 

Synopsis:  

 Consumer facing business have the difficult challenge of constantly trying to satisfy the needs 

of their customers while defending their competitive position in what is usually a crowded 

market  

 This requires businesses to gain a deep understanding of their customers and their market or 

risk falling behind 

 Traditionally this has been the role of market research and analysis of a firm’s own internal 

data 

 However, these forms of research often  contain major weakness that yield unreliable results or 

leave major ‘blind spots’ of missed commercial opportunities or threats 

 In the new age of ‘big data’ companies have unprecedented access to new means of 

customer and competitor intelligence  

 By leveraging these new capabilities companies can formulate business strategy that is based 

on actual data-driven insight using broad, yet detailed, data about their customers and the 

customers of relevant competitors  

 For business execs the implications are significant at time when differentiation is tougher than 

ever before and new, more nimble, competitors are encroaching  

 


