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Objective

• To provide a view of telematics and how is it changing over time
• To highlight some key questions on the adoption of “telematics” in

the “connected world”



Introduction

• Telematics is defined as the technology of collecting vehicle data, including
driving data and sending that data via telecommunications to a central
location for analysis.

• The global telematics market is poised to grow exponentially in the future, with
approximately104 million new cars expected to have some form of
connectivity by 2025

• The increase in telematics is driven by the importance of smartphones and
regulations for driver safety

Source: 2025 Every Car Connected: Forecasting the Growt h and Opportunitystudy, by SBD and GSMA, published in 2012



Telematics and social media

Where did conversations take place



Social media – What is being talked about?

Time period: January 1, 2010 through June 10, 2014.



What will be talked about in the future?



Evolving business models and insurer focus

Customer focus and the Connected Car

Image source:
http://www.rcrwireless.com/20140626/carriers/ltews-vibe-make-
telematics-sexy-change-name-connected-cars: accessed
1/06/215
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Devices
Hard-wired

• Advantages:
– Continuously records accurate data
– Can be installed by manufacturers

• Disadvantages:
– Can only be used in one vehicle
– Installed professionally

Smartphone apps

• Advantages:
– Not expensive

• Disadvantages:
– Not hard-wired, may not be as accurate
– Analytics may be deployed to identify

potential manipulation

On-board diagnostics (OBD)

• Advantages:
– Does not require professional installation
– May offer compatibility with smartphone apps

• Disadvantages:
– Used in relatively modern cars

Camera-based systems

• Advantages:
– Video evidence  can assist in preventing ghost

claimants
• Disadvantages:

– Few solutions ready for deployment within the GI
sector

– Customers may reject the idea of driver-facing
cameras.



Global activity
• Europe

– eCall (Europe) and ERA-GLONASS (Russia)
– In 2012 Italy introduced a  law that requires insurers to offer lower rates to drivers who opt for a

telematics tracking device
• Brazil - SIMRAV legislation requiring new cars to be fitted with devices in emergencies
• US

– Progressive insurance has collected over 10 billion miles of driving data with Snapshot®.
– In 2013, Snapshot accounted for $2 billion in written premium1

• UK
– In the four years to 2013 according to the British Insurance Brokers Association the number of UBI

policies grew from 12,000 to nearly 300,000, a penetration of approximate 2-3% of the motor
market

• China
– According to a 2014 survey of the Chinese motor market 80% of those surveyed believe that UBI

will become a mainstream offering in the next 5-7 years
1Source: https://www.progressive.com, accessed 31/5/2015)



Australia – current state and considerations
• Australian insurance providers of UBI

– Smart Box “AI Insurance - Hollard
– “Insurance Box” – QBE
– AAMI Safe Driver App™ - gamification

• Telematics is seen as a pricing mechanism to target particular customer groups

• Telematics has the potential to positively impact CTP outcomes, this requires
cooperation from stakeholders

• Customer focus
– EY 2014 Global Consumer Insurance Survey the key most important

characteristics in customer  relationship with their insurer is
― “value for money” (64%)
― “easy to deal with” (57%)



The future: is it customer led, not insurer led?

• Competitors may not be traditional insurers
• How can the telematics solutions assist in delivering more efficient claims

services?
• Legacy systems challenges can be overcome with new telematics

propositions
• Does telematics have a role in the “share economy”?
• Has the impact of telematics on CTP been appropriately considered?
• Integrated digital lifestyle propositions – what part does telematics play?
• Move to a customer-centric development of product and pricing propositions
• Ability to capitalise on the enhanced, richer data sets
• Develop value levers outside of the traditional insurance levers – e.g.

integration with other providers



Will it impact the GI industry?

• Is it telematics or it is just technology and customers’ expectations?

• Is there a choice with the connected car?

Image Source: http://startupbootcamp.org/blog/2015/january/connected-cars-necessity-of-our-lives-or-a-passing-
trend.html- Accessed 1/06/2015


